MARKET RESEARCH STARTS WITH SETTINC
BENCHMARKING PARAMETERS SUCH AS C
RETAILERS, PHASES AND SCORECARD QUE
IN CASE OF A TAILORED CLIENT RESEARCH
TAILORED SAMPLE AND SCORECARD, CLIENT
PROVIDED WITH A USER LEVEL AND IS ABLE TO
PARTICIPATE WITHIN THE PLATFORM DIRECTLY
THROUGH THE RESEARCH

EDIT BENCHMARK INFO

ADD / EDIT BENCHMARK PHASES

Mr ?
) 1A
wenenn e
dlk LEE 201 TUR. RU
N
soling

SELECT BENCHMARK COUNTRIES

COMPANIES | gelgium Country 1

SELECT BENCHMARK COMPANIES

POLAND RUSSIA  TURKEY
Active.sklep.pl v

SCOR[CARD‘

WEEK 3 WE

DELIVERY TRACKING  PACKAGING RETURNS & REFUNDS
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A WITHIN INDIVIDUAL BENCHMARKING RESEA
CAN TAKE A DEEP DIVE INTO DATA POINTS O
DELIVERY PERFORMANCE OF INDIVIDUAL RET;
20 - 50 DATA POINTS REVEAL FUNCTIONAL ABIl
PRESENT ON THE MARKET, SUCH AS CROSS-C
'FUNCTIONALITIES, DELIVERY OPTIONS AND SPE
'NOMINATED VS. ACTUAL, OPTIONS TRY-ON-DELI\
'AND MANY OTHERS. ]

Benchmark CE
TUR RUS E2017 PL, Esnocé\mark Tier 12016 UK

Benchmark Tier 22015 IT
SPD E, NL

2012017 -30042017 _
104,20 ’
010020158

‘ DELIVERY ‘ TRACKING  PACKAGING - OUT OF BOX EXPERIENCE  RETURNS & REFUNDS

.-—T-—-ﬁ‘.‘
QUESTION N
\MAZ( o
; : } ASOS
£ - Estimated lead time at checkout 26 cays =5 cays 2-3 days $1dyy 2 6 days <1 day 2 6 days 23 days 26 daye

AE - Order date: (mm/cd/yyyy

AE - Delivery date

2 6 cays
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I '
|

DELIVERY | TRACKING | PACKAGING - OUT OF BOX EXPERIENCE

Benchmark CE ‘
TUR, RUS E2017PL, Esn[;?é\mark Tier 12016 UK

SP, DEN, BE, NL
s t CCmmande 5613 exg 3
Sa'nc-? 6 a‘c ut - GAUTIER Lucie
Mercred| 17 aodt 96 RUE MICHEL-ANGE
PARIS, 75016

Benchmark Tier 2 2015 IT,

RETURNS & REFUNDS

v’ - .‘m‘ - R\"
"/@.: J.&_‘\J, .

o~ ~ -~ -~ -~ - ~ aal
AL - Is the EDD displayed at check
n?
Vil

E - Is the EDD displayed in the orger

A
’4
» -
] 20 SMall/
coNiirMation emai

o - A FOADIVE A
Al . Dnee the Cor vaj ef [eCeihYC ¢
As © USG9 UG VI

— - _ :
| Livrison Rapide
|
T e s =
AMALON AMFLE
2 B ~ o A 5 . )
viING r FTOVICE0, eX J Provided, expected &
............ :! :‘ L ;’ Il‘ .'|. '::
A . ~ at
a2l Ul t’." 3‘ e i Jd9
.l,..., Exan ~ e CHC Oale
- & -
‘e
. ant with exnacted
~ o ") P | | LvitV
at " ot o expecied CAEVIE L" -
. T,y (5! 1t X
{ r latg ! ¥
""""" e \ A 4 Yo
A v
- evel e | M -
AN » 19

TRACKING PHASE LOOKS AT THE ORDER T
EXPERIENCE AND PERFORMANCE. CHANN
OPTIONS USED. PERFORMANCE ANSWER
DOCUMENTED WITH PHOTOS OF THE ACTU:
TRACKING COMMUNICATIONS - IN TERMS OF
DESIGN, AND INFORMATION PROVIDED
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OUT-OF-BOX AND PACKAGING EXPERIENC
INTO THE FIRST PHYSICAL ENCOUNTER Wi
PRODUCT AND THE BRAND. ASIDE OF PROV
STANDARDISED EVALUATION ON THE PERFO
ALSO PROVIDES PHOTOS OF THE ACTUAL PR

PACKAGING AN UNBOXING EXPERIENCE

T

i

Benchmark CEE 201 ;
TUR. RUS 7PL, Esnl;:gmark Tier 12016 UK Benchmark Tier 2 20157

SP, DEN, BE, NL

01,2017 - 30,04 201

DELIVERY  TRACKING PACKAGING - OUT OF BOX EXPERIENCE

[T SRRRRRRR—S"

RETURNS & REFUNDS

AN AN e SN N
QUESTION
MVLW2 TIVIN
| -
{ ) '. Y --‘.“.'-.—'-.
A . AL
-
O ter ra S RN arl am s e — ne e "
Juter carton/packaging experience Upenes Damaged Undamaged/ Undamaged ndamaaged/ standarg SRR
3 ] 3 JNoamaged/ standar camaged/ sta
: Proouc 3 Ores 5
v cking e carton
én the order was received? Please . prege

Outer box branding INOt rank

e outer cartcn Sranced e
e DOX Or oN the Seal/tade ! Fiease
— — M — = = —_— = i (e
“ Vae Yes 1Es e
29 -
= 3 CPaA
Opening experience
a 295 > < "Igacs
DhotoQrap SR | rane product
: enary st 0 No dunnage LI":ijl.'»-‘. \No dun o3¢ r = P]
dunnage, product NEORS3aly ST & ST DA urdaman:
- s dunnace Necessarny No gunnage lo dunnage, p oduct ‘ ndamaged LNCaManad v
E. -~ . LA L ST - o T . ~"»'j ‘,::‘,.”.L:‘:e LNods Yyt
Dunnage amount of undamage =
- - { AN NO - v v
A= unnage Jrua o o o
33 ge L spriate roducs 2porepne oduct 2p0 ‘('j -
> APCrOPT el : (otecte
r 3ppre S protected
et protected
ract ,

------
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DELIVERY  TRACKING PACKAGI

O ICQTIAN
QUESTION

Benchmark CEE 2
TUR. RUS 017 PL,

Return options - Drop off point

’ ’ As & mand A
(S VO VVOLS

Collect at home - day specific

e

R

Online return + new order enline
without new payment

Mase .

-
.
=

. -
4V —

eturn In store
Exa 3

xchange at store

NG - OUT OF BOX EXPERIENCE

Benchmark Ti
FR DE ler 12016 UK

Benchmark Tier 2 201
SP, DEN, BE, NL il

| RETURNS & REFUNDS

.........

A ~ ,\.---.,'A
Ot DOSSICIe

o

0

Ot possioe

Aat paceina
\:lCL‘«;SL't

RETURN AND REFUNDS PROCESS IS EXAMII
RECORDING ACTUAL EXPERIENCE, PROCES
POLICIES. SEAMLESS RETURNS, RETURN F
OPTIONS, DETAILED PROCESS STEPS LIKE RE
LABLE AND BOX AS WELL AS REFUND LEAD TI
JUST SOME OF THE ELEMENTS WE LOOK AT.
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OUT OF BOX EXPERIENCE - INNER BOX DESIGN

INNER BOX DES

OUT OF BOX EXPERIENCE - INNER BOX DESIGN

INNER BOX DESIGN

TOTAL

Cournry / Company

. REPORTING PART OF THE PLATFORM IS WHERE

. BUSINESS INSIGHTS ARE DERIVED. ABLE TO CO
INDIVIDUAL RETAILERS PER DIMENSION OF POST-
PURCHASE AS WELL AS MARKET LEVEL AVERAGE
- PERFORMANCE, USERS ARE ABLE TO FEED THEIR
COMMERCE STRATEGY FORMULATION & OPTIMISA
- ACTIVITIES WITH ACTUAL MARKET DATA
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T

REPORT OF INDIVIDUAL POST-PURCHASE DIME
PER MARKET CONTAINS INSIGHTS OF THE AVERA

MARKET PERFORMANCE AS WELL WELL AS HOW

INDIVIDUAL RETAILER PERFORMS ON A SELECTED

' DIMENSIONS.

ark Tier 1 2016 UX FR ME

OUT OF BOX EXPERIENCE GERMANY OUT OF BOX EXP
ERIENCE GERMANY

OUTER CARTOM/PACKAGING EXPERIENCE
N O e CUizr 020 eag ng 1204 ke Whanthi orser as Eeehed

OUTER CARTON/PACKAGING EXPERIENCE
What did the outer packaging look like when the order was received? Pleas

orapl S — e b
e s R == TOTAL DETAILS PHOTOS
TOTAL DETAILS PHOTOS & ==
! , f Urcaraged!
Country / Comepary Opeal produt Danaged Unduraged
sticheg cut s
1) dandd carton resentalion

Opened/ preduct sticking out 0.00%
Damages 5.26%
Undamaged/ standarc carton 94.74%

A f 0.00%
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T
1

N
Senchmark CEE 2017 p TUR 3US
3t 18
59‘“.-..\.? Tier 1 21 AR e T
318
2enchmark Tier 3
3t 13
Benchmark Tier 1 20 FR OE Ada Wl ) Fi{v
5‘%1’-'%‘*‘-7351': Tier 2 2015 1T, S° OEN, BE | { 312
Benchmark Tier 2 2015 T, 52 DEN. BE. ML e -
OUT OF BOX EXPERIENCE GERMANY OUT OF BOX EXPERIENCE GERMANY
(TSRO e e

TOTAL DETALS PHOTOE : TOT.

a?jldas

ey wydend aion

Caery | il | n

[ETHLS

. WHERE APPLICABLE, INDIVIDUAL AN
"l REPORTS, ASIDE OF NUMERICAL RES
- PHOTOGRAPHS OF THE ACTUAL EXPE
OUT-OF-BOX EXPERIENCE, FOR EVERY

RETAILER AND PRODUCT ORDERED.

OUT OF B0K EXPERENCE GERMANY

CUTER CARTON'PACKAGIKG EXFERENE

P-OTS

P TAIMOLN LA o 1 e Y N AT RS W ) e e

Tomes

A%
e
i KA

AN
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: K Tler
| |&r 2
INNER BOX DESIGN
Was the inner box brandad or CONtain graphics? Was it 3 good exoenence? Flease shotearash
TOTAL DETAILS
78.95%
Ve 21.05%

PHOTOS

INNER BOX DESIGN
Washe ma- o drarcec ¢

TOTAL

Country / Coenpany

fAppe

PHOTOS

Yes

|
- EXPERIENCE DETAIL

N COUNTRY LEVEL REPORTS ON QUESTION SETS T
. MAY INCLUDE PHOTOGRAPHS WILL HAVE “TOTAL
AVERAGE - SUMMATIVE RESULTS, DETAILED LIST
PERFORMANCE FOR INDIVIDUAL RETAILER COMP
- THE ‘TOTAL RESULT AS WELL AS INDIVIDUAL .
PHOTOGRAPHS FOR EACH RETAILER / PRODUCT /
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. IN CASE OF SCORECARD QUESTIO
- SPECIFIC SUBSET OF EXPERIENCE,
i BOX DESIGN, SURPRISE GIFT, MARK‘.

ETC. PHOTOGRAPHS ARE ALSO PRO

Senchmark CEE 2013 o ACTICNS |
IR VEE U017 PLTUR RUs
V0 3t 18
& < 2 16:4
wenchmark Tier 1 2 .:
= = st 19 .
2018 a 131
=L ark Tier -
| 5022 |

INNER BOX DESIGN » e

A=

VaSs The innar b,—, ' Phrs ~

1S LREINNer box branded or centain graphics? v
w O

A Do a5 2018 [— B
o " &900d experience? Piease photograph ’ INNER BOX DESIGN ——

35 % 21 DO brandd o7 cortsin oy anriced Vise »

T » — ) SN IR SRS YRS L B oot eapere ) Planres s lanran

= DETAILS PHOTOSr gy 1] =8 —— — — dbioiallis v 10
Ve TOTAL

CH R RO QD
1.4 Y Yy s ry
AU T s )_),).')3)’)’;',3

'YEELERE R

T L LR L LR A
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